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As the Official Percussion Industry
trade association, the PMC
continues to provide market
development programs, campaigns
and promotions that inspire people
to begin and continue playing
acoustic drums, electronic drums
and percussion instruments of all
kinds. 2018 will again begin another
strong year for engaging new
percussion-product consumers
supported by the completely
updated consumer-facing website
(page 2) and welcoming Rick Allen
of Def Leppard as the 2018
International Drum Month Celebrity
Drummer spokesperson for the
Roadie for a Day Contest (page 3).
The brand new PMC logo, new
members, and more exciting
community outreach programs are
all designed to reach and attract
more diverse audiences at the time
and place that they want to get
involved with music. We can’t do it
without your support and welcome
everyone in the Percussion Industry
to get involved in the trade
association’s market-growth
initiatives. Thank you! 
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PMC LAUNCHES 23rd YEAR 
OF INDUSTRY DEVELOPMENT!
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Welcome to the Winter 2017-2018 Newsletter. The Percussion Marketing Council continues its mission of 
creating new players, through new developing plans and programs to inspire, educate and motivate. 

Plan to attend the Members Meeting
during the NAMM Show!
Who:      All PMC members and any professional working in the 

Percussion Industry
When:   Thursday, January 25 2018, 6:00pm – 8:00pm
Where: Hilton-Anaheim Hotel, Malibu Room (4th floor)
What:    Drinks, light snacks and quality conversation
Why:     Introduction of International Drum Month Celebrity

Drummer spokesperson, convey 2018 market 
development plans for the coming year, explore and
share ideas with industry leaders.

www.playdrums.com
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NEW WEBSITE!NEW WEBSITE!
The all-new playdrums.com
is launched and ready for
PMC member content 
We all agree that www.playdrums.com is an extremely enviable
URL. The PMC website gets more visitor searches than most
any other drum-related site. Recognizing the expanding and in-
tensifying reality of online interests, the PMC has invested mem-
bership resources to create, launch and monitor a fully
redesigned website. Check it out and see how engaging this
modern, easily-navigated site truly is.

PMC MEMBERSHIP BENEFIT! Contribute your content to the
site. Every Member is requested to have your social marketing
team send announcement content on products, people, cam-
paigns and promotions to the PMC, creating greater exposure
on your products and events. With this consumer website
focus, content is prioritized for the consumer, which can now in-
clude  product demos, product releases, endorser activity, edu-
cational instruction and other news about your brand, product
and company. The new website needs your instructional con-
tent on how to use your products, equipment and educational
services. The PMC social media sites will be monitored and up-
dated consistently to carry the message that drumming is fun to
the youthful social media following audiences. This additional
exposure is a PMC Membership Benefit, available to all mem-
bers, significantly increasing your exposure in addition to your
own website attraction.

Send all membership website content submissions to:
Sarah Hagan, PMC Advisory Board-Marketing & Promotions: sarahh@zildjian.com

Dan Grody, Website Administrator: dan@tellemgrodypr.com
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Rick Allen of Def Leppard named 2018 
International Drum Month Celebrity
Drummer and Spokesperson
The twenty-third annual International Drum Month (IDM) campaign announced Rick Allen, 
drummer with Def Leppard, as the 2018 annual campaign spokesman and Celebrity Drummer
for the in-store Roadie for a Day Contest. Once again, the PMC will connect hundreds of
wanna-play and existing drummers with the PMC mission and nationwide retailer 
network, through a contest that has grown consistently over the past five years. The 
annual national public awareness-campaign encourages drummers of all skill levels to 
visit percussion retail stores and enter to win. Utilizing an internationally recognized 
drummer provides a tremendous boost to contest entries and nationwide recognition for
the PMC’s market development initiatives. 

The 2018 Roadie for a Day contest winner will to go backstage for a day with Rick Allen,
spending the entire day together for a behind-the-scenes look of what it’s like to be a 
drummer on tour. 

Prominent life-size, 6-foot artist stand-ups will be provided to every retailer registering to 
participate in the May 2018 campaign. Banner ads will also be made for online retailers and
websites. To be a registered IDM retailer and receive the free display please visit us at:
www.playdrums.com beginning February 1st. The playdrums.com website will list all 
participating percussion retailers by state.

2017 Roadie for a Day Contest Winner announced

Bobby Laflamme, is the winner of the 2017 IDM
Roadie for a Day contest featuring Matt Greiner.
Laflamme will be Matt’s guest at the August Burns
Red February 16, 2018 show at the Worcester Palladium in 
Massachusetts. Story and photos to be featured in our next newsletter.

Upon receiving notice of winning, Bobby confirmed his enthusiasm: 
“I started drumming at a very young age. When I was maybe 5 or 6
years old, I would go into my parents’ cabinet, break out all of their pots
and pans, grab a couple wooden spoons and just start hitting them. 
Apparently once I reached about 12 years old, they thought I was too 
old to be sitting on the floor hitting their cooking equipment, so they 
gave in and let me get my first drum kit. Now I am 25, I play profession-
ally and I hope my music career will grow and develop into something
more. I am thrilled and honored to be the 2017 winner for the Roadie for
a Day Contest.”

www.playdrums.com



Beginning in 2010, the PMC and local percussion retailers have combined efforts to provided Free
Drum Lesson Tents at select cities on the popular Vans Warped Tour. The PMC has arranged to
have drummers from touring bands visit the booth for surprise lessons and encouragement 
on playing drums. New drummer contact leads from each event are supplied to the Lesson Lab
Hosting Retailers, and first-free lesson attendees are added to all PMC outreach lists.  

During the summer of 2017, local professional drum teachers gave over 850 first-free drum 
lessons, making it the largest participation ever. Retailers involved were located in Portland, OR
(Rhythm Traders Drum Shop), Denver, CO (Rupp’s Drums), Long Island, NY (Long Island Drum
Center), Boston, MA (247 Drums), Milwaukee, WI (Cascio Music Super Store), Los Angeles, CA
(Yamaha Corp.)

2018 marks the end of twenty-five years of Vans Warped Tour events
VWT management announced that 2018 would be the last nationwide tour. That implies they 
will still do regional events, but  the legendary national circuit will no longer take place on a 
national-scale. The PMC will be ready to support and participate in as many 2018 venue locations
as percussion retailers register for.

PMC Vans Warped Tour Coordinator Billy Cuthrell should be contacted immediately by any 
percussion retailer seeking to host the PMC First-Free Drum Lesson Lab Tent during this 
2018 final year of the Vans Warped Tour collaborations. Contact Billy Cuthrell at billy@raleigh-
musiclessons.com to get involved in the events for 2018. 

2017 Vans Warped Tour/PMC 
partnership spotlights seven retailers

2018 Dates and Locations
Jun 21 Pomona, CA
Jun 22 San Diego, CA
Jun 23 Mountain View, CA
Jun 24 Ventura, CA
Jun 26 Phoenix, AZ
Jun 29 Las Vegas, NV
Jun 30 Salt Lake City, UT
Jul 1 Denver, CO
Jul 3 St. Louis, MO
Jul 5 Bonner Springs, KS
Jul 6 Dallas, TX
Jul 7 San Antonio, TX
Jul 8 Houston, TX
Jul 10 Nashville, TN
Jul 12 Virginia Beach, VA
Jul 13 Camden, NJ
Jul 14 Holmdel, NJ
Jul 15 Hartford, CT
Jul 16 Pittsburgh, PA
Jul 17 Toronto, ON
Jul 18 Cincinnati, OH
Jul 19 Cuyahoga Falls, OH
Jul 20 Detroit, MI
Jul 21 Chicago, IL
Jul 22 Minneapolis, MN
Jul 23 Milwaukee, WI
Jul 24 Indianapolis, IN
Jul 25 Darien Center, NY
Jul 26 Scranton, PA
Jul 27 Mansfield, MA
Jul 28 Wantagh, NY
Jul 29 Columbia, MD
Jul 31 Charlotte, NC
Aug 1 Atlanta, GA
Aug 3 Orlando, FL
Aug 4 Tampa, FL
Aug 5 West Palm Beach, FL
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Within the successful Percussion in the
Schools program, a new initiative has
been created and launched, designed
by John Fitzgerald of Remo Inc. to bring
greater access and participation to all
forms of hand drumming percussion.
The new collaboration allows the PMC
to approach and develop new and 
different audiences for hand drum 
percussion instruments of all PMC
member product brands, through the
vast resources and contacts John has
developed over decades in this industry.
Since the program’s launch this fall, two
PMC workshop collaborations have 
already successfully taken place at Duke
University Medical School Wellness
Center Program in Raleigh, NC and the
American Music Therapists Association

(AMTA) national conference in St. Louis, MO. this past November with Facilitator John R. Beck.

New Hand Drumming for Life program launched

Percussion In The Library’s summer presenta-
tion throughout Arizona by PMC Facilitator,
Maria Flurry once again reached hundreds in all
population categories making positive first-
drumming experiences using local libraries as
venue hosts. 

Maria’s comments, underlines the success of
this outreach: “Percussion in the Libraries is
bringing music to rural communities across 
Arizona and is a powerful experience for me
and participants of all ages. The program
brings ever-increasing hands-on experience
with percussion instruments and letting loose with music. Over the years I have seen what percussion
instruments can do to light up children of all ages and personalities. Our message is that everyone can
be a musician and I know our audiences really feel that message after we have completed an in-library
workshop or performance. The enthusiasm from the children is contagious and inspires us to bring
even better music and more interesting experience to the hosting libraries each year.”

Percussion in the Library reaches hundreds
throughout Arizona

John R. Beck conducting a workshop at the AMTA Conference.

Maria Flurry conducted ten Library presentations during the summer, 
engaging over 450 first-time percussion players in an educational 
drumming experience.
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Drum Set in the Classroom
reaches teachers and 
students with electronic
and acoustic kits

Drum Set in the Classroom (DSC) brings first drum set 
lesson opportunities to hundreds of teachers and thou-
sands of students each year through teacher workshops,
school assemblies and other presentations. Featuring
both electronic kits and smaller size acoustic sets for
young learners, the sessions range from one hour to week
long college courses for graduate credit. Sessions often
show how the drum set can combine with drum circles
and hand drumming/percussion. 

Since beginning DSC in July, the PMC has worked with
148 teachers and 602 students at 16 different venues.
These workshops demonstrate the latest drum kits and 
instruments that PMC members have generously donated
for the teachers to see, play and experience for classroom
use and curriculums. DSC events are available throughout
the country and we are always seeking new locations and
event hosts. 

Drums Across America’s 
free Drum Lesson Tent supports 
historic retailer event 
On September 20th, Klash Drums of St. Paul, Minnesota
created a whole new crop of young drummers who 
attended the first “Let There Be Drums” Festival on 
Harriet Island, outside St. Paul. Drummers of all ages 
assembled their personal drum kits covering four football
fields in size for the all-day event, registering to play along
with The Beatles’ Abbey Road medley and Aretha
Franklin’s Rock Steady. Drummer celebrities attending 
included Bernard Purdie, Jimmy Paxton and Jay Williams.

Klash Drums founder and owner Jeremy Krueth invited
the PMC to get involved by providing the Free Lesson 
Lab Tent. Klash Drums instructors provided free first-
drum-lessons to anyone looking to start playing and
learning drums.

Plans are already developing for an even larger event
next year. For further details, please contact Klash Drums
612-208-5716 or www.klashdrums.com

2018 Scheduled events (see website for added locations)
1/11  Claymont Elementary, assembly, Uhrichsville, OH
1/20  Motherland Music, workshop, Inglewood, CA
1/24  Panorama City, assemblies, Panorama City, CA
1/28  NAMM Educator’s Day, presentation, Anaheim, CA
2/9  Ohio Music Education Association, workshop, Columbus, OH
2/10  OMEA, workshop, Columbus, OH
2/16  Cuyahoga Community College, workshop, Berea, OH
2/27  Marshall University, workshop, Huntington, WV

If you would like a DSC presentation at your local venue,
please contact Dr. Craig Woodson at 440-725-8767 or
email woodsonphd@gmail.com

If you are not already a member of the Percussion Marketing
Council and want to participate in our mission to increase the
drum and percussion market, please contact PMC Headquar-
ters at kbdustman@aol.com or 440-582-7006 for membership
details and benefits. All firms within the percussion products

industry are welcome to join.
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Founded by William F Ludwig III, the grandson
of the legendary Ludwig drums founder, WFLIII
Drums has expanded their product line-up to
consist of snare drums built on a 100 years of
made-in-USA tradition. For more information,
contact www.wfliiidrums.com

SLM is now the publisher of DRUM! 
Magazine and continues the long-standing 
tradition of supporting the PMC. SLM also 
publishes Acoustic Guitar, Classical 
Guitar, Strings, and Ukulele. For more 
information, visit www.stringletter.com

WELCOME NEW MEMBERS!

Did you notice our new logo?
Ushering in a new era for the Percussion Marketing Council in 2018,
the Executive Committee adopted a new sleeker, updated logo design
for all print and electronic media. Advisory Board Member, Scott
Donnell oversaw the graphic designer who crafted the new look and
image of the PMC. Any PMC member seeking to use the new logo as
part of their “proud member of the PMC” image, please contact
PMC Headquarters at kbdustman@aol.com.

CALLING ALL PERCUSSION RETAILERS!
Start the new year by scheduling a First Free Drum Lesson event in 
your local community using the PMC's Drums Across America Lesson
Lab Tent. It’s easy to create an event that promotes your drum lesson 
program and your store!

Create an event that your local media partners will help promote — your
store's anniversary, a special connection or fundraiser for your school district, Fathers Day and Drums, etc. Anything
that will attract and draw attention to your outdoor Lesson Lab Tent free drum lesson community outreach. The PMC
provides the tent free of charge and supports your event with promotional and educational support materials. The
PMC will even co-op your drum teacher's honorarium for teaching beginners the FUN of playing drums!

An event application form can be downloaded from playdrums.com or by e-mailing PMC headquarters at 
kbdustman@aol.com
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The success and ongoing development of the Percussion Marketing Council is a direct result of the commitment and support 
of the current PMC Membership Roster. The PMC Executive Committee wishes to acknowledge and thank each member 

and representative for the continued support to our organization and the percussion industry:

PMC NEWS is the official Newsletter of the Percussion Marketing Council.  Copyright 2018
The Percussion Marketing Council • P.O. Box 33252 • Cleveland, Ohio 44133
Telephone: 440-582-7006 • Fax: 440-230-1346 • E-mail: kbdustman@aol.com

www.playdrums.com
PMC News Editor: Brad Smith (bsmith@halleonard.com)

Our thank you!

Also, thank you to our 
continued Industry Alliances:

• To promote drumming as a positive 
experience for all individuals regardless of
age, gender, musical background, economic
means, education or geographic location.

• To expand both the percussion market 
and demand for percussion instruments
through the increased visibility of all forms
of percussion.

• To unify the percussion products industry to
create a stronger voice in the music industry
and a forum for greater communication
among all companies and members.

.PMC GOALS,
ATTENTION PROFESSIONAL 
PERCUSSION EDUCATION 
FACILITATORS!
The highly successful 
Percussion in the Schools
Program is seeking more
dedicated percussion
teachers and instructors
throughout the United
States to bring and 
conduct percussion 
presentations in the local
schools and districts
where you already have
relationships and contacts. The PMC co-ops your determined
Facilitator Fee for conducting an all-school percussion-learning
assembly, allowing hands-on educational experiences for 
students, classroom teachers and administration. Your experi-
ence in teaching percussion and your passion for sharing your
love of drums and drumming can qualify you to become an 
authorized Percussion In The Schools Program Facilitator.  
Request details by e-mailing kbdustman@aol.com


